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in focus

We showed off our innovative technology solutions to clients and prospects 
during an exclusive “Innovation Showcase” at MetLife Stadium – home of 
the New York Giants. More than 1,200 attendees had the opportunity on 
September 18 to experience demonstrations of state-of-the art products, 
toss footballs out on the sun-soaked field, and get autographs from Giants 
Super Bowl heroes.

Former NY Giant Harry Carson signs an autograph for a young fan.

By Tom Zanca
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The day was driven by 
intimate presentations by 
our sales team around 
vertical markets including 
education, legal, healthcare 
and technology from 3D 
printers to mobility. 

David Spano, market 
vice president for the 
New Jersey/Philadelphia 
area, spearheaded the 
event and noted that 
it was designed to get 
customers to understand 
the company is moving 
away from equipment-only 
conversations to being 
committed to forming 
partnerships with them.

“Once we learned this 
venue was available, I 
knew it would get the 
attention of customers and 
prospects,” Spano said. 

“It’s hard to get people to take calls and answer emails, but this event made you 
look. We wanted to compel people to get out of their office and come see what 
we’re all about.”

As an official sponsor of the Giants, Konica Minolta has access to the stadium, 
including the locker rooms, playing field and a staging area for celebrity 
presentations and industry-related seminars. Attendees had their photos taken 
by a professional photographer in the locker room and enjoyed a presentation by 
two former Giants players: Harry Carson, a Hall of Fame middle linebacker who 
was the team captain in 1987 when they defeated the Denver Broncos in Super 
Bowl XXI, and Shaun O’Hara, an offensive lineman who starred in the 1991 
Super Bowl XXV win over the Buffalo Bills. The program was hosted by Bob 
Papa, the official radio voice of the team.

An enthusiastic attendee tosses a football on the 
Giants Stadium turf.

Greg Lok of the Business Innovation Center (BIC) hosted a seminar that featured 
leaders from innovative companies and addressed the question, “What will 
the future of work look like?” He was joined by innovators Sam Dunn of Robin 
Powered, David Cann of Double Robotics and Ed Sim of Boldstart. Cann wowed 
attendees when he demonstrated “Double,” a telepresence robot that allows an 
individual to be in an office virtually while at a remote location. This presentation 
showed attendees how such technology can significantly reduce expensive 
business travel and how individuals can effectively communicate virtually with 
each other.

Spano believed that these moments made the event a memorable one for 
attendees – and he is looking to conduct similar showcases on a bi-annual basis 
at MetLife Stadium.

“The customer experience we were trying to create will get – and keep – our 
guests talking,” Spano said. “We wanted the event to go beyond the day and 
have a ripple effect of generating conversations and put us in the forefront of 
their mind going forward.”

The event also benefits us.
“First, it was created to drive business for the sales reps and help them achieve 
their goals,” Spano said. “It’s very important to me to wake up every day and 
know that we’ve done everything possible to help sales with their job. Secondly, 
it pulled teams together. People who had never even met were now working 
together on a common goal. This will make it a daily practice to call someone 
else to work together to close business.”

Spano noted that the company’s ROI goes well beyond increasing business.

“People want to feel like they are a part of something bigger than themselves,” 
he said. “I believe that the Innovation Showcase achieved that. Our people had 
a chance to see the bigger picture of what’s ahead. Konica Minolta is a great 
company that is adapting to the changing needs of the business world. It also 
has a great culture made up of people who commit their time and energy to 
sharing this message every day, and the passion and excitement they have will 
be contagious to our customers.”

Harry Carson (right) makes a point during a talk on teamwork with former  
NY Giant, Shaun O’Hara (center), and Bob Papa, the radio voice of the Giants.

Clients and prospects were given personal demonstrations 
of our products and solutions.
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Common Solutions Showcases Drive Unique Experiences
The Innovation Showcase 
held at MetLife Stadium in East 
Rutherford, NJ, was a thrilling, 
first-time event for Konica Minolta’s 
New Jersey/Philadelphia sales 
team. But other teams across the 
country hold similar affairs on a 
regular basis. 

According to Brad Windham, 
branch general manager for the 
Charlotte/Greenville office in 
Charlotte, NC, his team holds a 

March Innovation Showcase annually at the Charlotte Motor Speedway. This 
popular event, which allows his team to showcase all of its equipment in the 
infield of the speedway, typically generates revenues that exceed $1 million.  
But that’s not all. Konica Minolta attendees also get to experience a “ride-along” 
in either a NASCAR or Indy-style car that reaches speeds of up to 186 MPH.

“The Innovation Showcase gives us a strong return on investment for both  
our fiscal year end and the beginning of the new fiscal year,” Windham said.  
“It clearly satisfies our objectives that we set for this event.”

The central region office in Downers Grove, IL, annually hosts an Open House 
for new business as well as current customers. Its most recent event, held in 
September, focused on “Opening Doors to New Opportunities” and “Marketing 

Made Easy.” The event was a big hit, having an attendance of 167 companies, 
which led to three production sales at the show and generated new business 
sales shortly thereafter. This raised their total revenue to $200,000.

According to Dana Drury, vice president of sales in Downers Grove, “Our ultimate 
goal is that every customer learns something new about Konica Minolta and our 
solutions and services. Given that today we have many offerings, we want to ensure 
that our customers are up-to-date and educated on how we can help them.”

Lyon Peraji, area vice president of sales for the western region in Anaheim, 
CA, has been conducting vertical market events for the past three years with 
subject matter experts and customers as guest speakers. An event scheduled 
for December will be held at 
Anaheim Stadium – home of the 
California Angels Major League 
Baseball team.

Aside from using such events 
 to increase revenue, Peraji said,  
“We try to bring in C-level 
customers in an attempt to 
educate them on industry trends  
so that they realize how our 
solutions can prove innovative 
and beneficial for their 
businesses.”

A Konica Minolta representative gives 
attendees a personal demonstration.

Konica Minolta’s Greg Lok (left) listens as 
David Cann of Double Robotics demonstrates 
“Double,” a telepresence robot.

Giants’ Chalk Talk with Our Dealers
Imagine being able to Monday Morning quarterback the game with former players.  
That’s exactly what 54 dealers from the New York-New Jersey area got to do Nov.17.

Document Solutions LLC of Kenilworth, NJ brought 12 attendees to the Chalk Talk.

Dealer principals attended a Chalk Talk at Quest Diagnostics Training Center, 
the New York Giants’ practice venue at MetLife Stadium in New Jersey. These 
hard-core Giants fans came with footballs, hats and gear for autographs and 
the chance to analyze the previous weekend’s heartbreaking one-point loss 
to the New England Patriots. Attendees were able to shout out questions as 
lineman David Diehl and linebacker Carl Banks went over plays. The guests 
then went on a tour of the training center – locker room, weight room, indoor 
field – and ended with dinner, autographs and pictures in the cafeteria with 
the two former Super Bowl champs.

One of our dealers, Document Solutions LLC,  upped the ante for its 
employees by announcing a sales incentive. The top 5 Sales Reps and the 
Top 5 Marketing Reps for the period Nov. 1-15 got to attend along with the  
2 business owners.

The dealers left with smiles from ear to ear. Chalk Talks are given in a very 
personal and intimate environment, making everyone feel like they were 
inside the locker room. 

Former Giants star Carl Banks maps out a play.



page 4

what’s new?

Helping Attendees See the Future

This year at GRAPH EXPO 15, we did what we 
do best: inspire innovation, and have a great time 
doing it. Unforgettable memories and laughs, 
a captivating press conference, networking 
opportunities and a fully engaged team only begin 
to encapsulate our time at McCormick Place in 
Chicago.

We set the bar high by showcasing some of 
our best workflow-optimizing technologies and 
innovative solutions, all while sculpting companies’ 
visions for their business three years from now. 
Under the theme, “What Will Your Business Look 
Like in Three Years?” the line-up of new products 
enabled customers to easily optimize virtualized 
workloads, drive sales, maximize manufacturing 
efficiencies and decrease operating costs. 

This year, the booth was split into five categories. 
The first, Customer Acquisition and Marketing 
Services emphasized a significant focus on 

Graph Expo Highlights

integrated services, including Marketing as a 
Service. The second discussed the two unique 
areas of job submission and managed IT services 
within a print shop that are critical to meeting the 
increasing demands for print services. The third, 
workflow optimization, enabled printers to see how 
they could automate and reduce costs. The fourth, 
composition and prepress, outlined how to get 
the print job set up, an area critical to the printer 
workflow process.

Senior Vice President 
Kevin Kern and 
Vice President 
Gavin Jordan-Smith 
discussed the future 
of the graphics 
communication 
industry and how we 
create competitive 
value for customers 
during a well-
attended press 
conference. And 
Erik Holdo, vice 
president, production 
print, joined a panel 
discussion on “Game 
Changing Digital 
Print Opportunities in 
the Americas.” 

Throughout the 
week, we gave our customers the VIP treatment 
with exclusive interviews and booth tours. Product 
demonstrations and a VIP “sneak peek” breakfast 
caused buzz and brought the crowds. In fact, we 
had more than 1,500 attendees come through our 
booth, resulting in strong lead capture.

The Konica Minolta “staircase” at Graph Expo 15.

Making History  
at Education  
Main Street

A 3D printing cube, career opportunities and 
really awesome tchotchkes. These are some of 
the features we offered this year at our first-
ever Education Main Street Booth #667. 

Konica Minolta is the first company to support 
this scholastic initiative, an area at GRAPH EXPO 
15 for students to learn more about the graphics 
communications industry. Other supporters 
of Education Main Street are colleges and 
scholarship groups. 

Everyone loved our 3D Systems Cube printer, 
accompanied by printed samples of wheels, 
moths and even a cabinet drawer glide. Staff 
from Corporate Communications, Sales and 
Human Resources discussed our STEAMtrax 
curriculum, career opportunities and how 
Konica Minolta is evolving as a company.

Attendees get a personal demonstration 
from Communications Specialist  
Meagan Murphy.

Our grand booth at Graph Expo 15.

Corporate 
Communications 
Manager Karen 
Harris with  
Konica Minolta 
customer 
Ayoboyede 
Ogundiya of 
Lagos, Nigeria.

Hundreds of high school attendees 
visit our Education Main Street booth.

Click here for Gavin 
Jordan-Smith interview

Click here for Kevin Kern 
interview

Click here for Erik Holdo 
interview

By Meagan Murphy



page 5

what’s new?

Now, it’s personal: Our new public website
Check out our completely redesigned and recently launched public website.

With bright, bold colors, a clean design and simplified layout, this is a more 
intuitive user interface than ever, as it speaks directly to our primary 
customer segments – via new persona pages we haven’t offered before.

The site’s refreshed, simplified look and enhanced content is optimized for 
mobile and smart devices for a greater reach and a more engaging user 
experience. A cross-department team developed the content and design 
elements, which quickly enable users to self-identify with content specific to 
their needs. And you’ll find that the new website highlights content focused on 
Enterprise Content Management (ECM), Document Management and Automated 
Workflow solutions for our vertical markets.

“Our aim was to offer improved usability and provide an engaging and informative 
experience for users,” says Kay Du Fernandez, vice president, Strategic Business 
Development. We have adjusted our search engine optimization and search engine 
marketing strategy to align with the new site in order to help our customers and 

prospects easily access information via search engines. We 
expect an increase in content consumption and landing 

page conversions.”  

Here are some of the key redesign 
changes you’ll find:

•  Personal pages – Whether a
customer is an IT professional, 
business owner, office professional
or graphic communications
expert, our content will directly
acknowledge their needs.

Initiatives

•  Reorganized layout to categorize Konica Minolta’s technology, 
ßIT services and information management – These three pillars of our
business give visitors high-level information at their fingertips, with the ability
to zone in on deeper subjects of interest.

•  Dedicated industry solution pages – The site speaks directly to customers
and prospects in our vertical markets.

•  One location for all customer needs – Landing pages that include
customer care, sales and information, mykmbs.com, bizhub marketplace, 
support and drivers, best developer support, meter and serial locator and
accessibility.

•  Mobile device-friendly – It’s readily available to be viewed on any mobile
device, including smartphones and tablets.

The new site is the result of a dedicated team, working across departments from 
IT and Creative Services to BIS, Digital Marketing and Corporate Communications, 
who have designed, built and launched the most-comprehensive, easy-to-use 
website that we’ve had to date. Check it out and be proud.

Continued on pg 8 ➤

Collaborating with Savioke 
Our Business Innovation Center has launched a 
robotics services partnership pilot with Savioke, 
a leading provider of autonomous service robots 
to the hospitality industry. As part of the services 
partnership pilot, we will provide onsite installation 
and maintenance/repair services to Savioke’s Relay 
robots, related software and network suites. Savioke’s 

Acquisitions & Partnerships
Relay robot is designed to improve the guest 
experience in hospitality by improving teamwork 
and deliveries by helping staff “relay” items from 
person to person. Savioke is in the process of 
deploying the robots in hotels countrywide. Check 
out an introductory video of Relay in action.

Hershey Continues ECM Expansion
By acquiring Hershey Technologies of San Diego, 
CA, a recognized ECM systems integrator for 
almost 25 years, we deepen our enterprise content 
management portfolio for data capture and 
business process automation. Now, our customers 
will have access to a broader range of solutions, 
services and support. The addition of Hershey 
Technologies strengthens our partner offerings 

of Kofax document and data capture solutions, 
while adding SharePoint solutions and services to 
our robust portfolio. Our ability to integrate with 
SharePoint solutions is especially valuable for mid-
sized businesses, giving them another reason to 
choose Konica Minolta for their collaborative needs. 
The acquisition also brings Hershey Technologies 
staff of highly skilled professionals to our family, 
expanding our talent pool to more than 8,000 
employees.

Creating a 3D Universe with ZVerse 
This partnership enables our customers to produce 3D 
content in-house or through ZVerse’s manufacturing 
service.

Our redesigned website goes 
mobile for the first time.

The home page of  
the redesigned  
Konica Minolta website.

By Meagan Murphy

By Meagan Murphy

Continued on pg 6 ➤
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Sam Errigo Appointed Executive Vice President 
Sam Errigo was promoted to Executive Vice President 
of Sales and Business Development effective October 
1, 2015. He will be responsible company-wide for 
sales execution and will guide Dealer and Direct 
Sales, Enterprise Accounts and Government Markets.  
Previously, he led the Business Intelligence Services 
organization and was a core contributor in building 
out All Covered and our ECM business.

“I am truly excited about the opportunity to lead 
the sales efforts for our headquarters. As an 
organization, we will continue to align our efforts to best serve the ever-changing 
dynamics of the market, and invest in our resources to drive transformational 
change in the industry.”

With 25 years of printing and document management industry experience, 
coworkers recognize Errigo as a team player, author and industry expert who 
infuses his strong technical and sales background to support the growth efforts 
of the company. 

Our People Get a Home on MKM
We pride ourselves on our diverse and eclectic employees. We all bring 
something important to Konica Minolta.

To note our accomplishments, we have created the Our People portal on 
MyKonicaMinolta. Here, you’ll get to meet your colleagues and celebrate with them.

Among the sections on this site are:

•  Employee Spotlight: Highlighting the successes and talents of our
employees. We encourage you to nominate colleagues on this page.

•  Milestone Anniversaries: Celebrating the milestone years of service.

•  New Hires: Welcoming new members to the Konica Minolta family.

•  Promotions: Acknowledging the career advancement of our colleagues. 
This section is where managers can share team members’ successes. Only
promotions to director-level and above will receive an Enterprise Message
announcement.

The creation of Our People will also help to bring all of our employee news 
together in one place. It replaces Enterprise Messages and other outlets for 
sharing promotion and new hire announcements. You can access Our People via 
the new button on the MKM homepage or by clicking on Working@KMBS  

Initiatives Continued from pg 5

in the top righthand nav bar and choosing Our People in the second column 
under Employees@KMBS.

Please, make it a point to regularly check out Our People to learn more about 
your colleagues, their unique talents and milestones. We have many successes 
to share!

If you have questions about Our People, please contact 
communications@kmbs.konicaminolta.us.

Social Servicing – The New Look Of Customer Service
Today’s customers are in command – they choose when and how they interact 
with companies. Through the adoption of social media, conversations are 
transforming from private one-to-one dialogues to very public one-to-many 
discussions. This is obvious any time you are on social media. How many Tweets 
or Facebook posts do you see from users directly interacting with companies?  
In fact, almost half of all consumers use social media to interact with a brand. 

This emphasis on social platforms puts greater expectations on customer 
service. Our customers expect a consistent, integrated, and seamless multi-
channel experience. They expect it to be prompt. And, they expect the dialog to 
happen right on their phone or device. This means we must be agile to keep up 
with our customers’ changing demands.  

To that end, we have started social media monitoring so that we can listen to 
conversations involving our brand and tag discussions based on key words. This 
allows us to identify both positive and negative issues and route these problems 
based on content to the resources best suited to provide a quick response. 

Proactively responding to disappointed customers can potentially turn negative 
experiences into positive ones. Customers who take the time to write about their 
issues give us the chance to makes things right and restore the relationship. The 
social media monitoring team consists of members from Customer Experience, 
Customer Service, Social Media and Communications. By responding quickly, we 
demonstrate publicly our commitment to great customer service. Users of social 
media tend to be social in nature and love to talk about their experiences online.  
Research shows that customers who encounter positive social customer care 
experiences are nearly three times more likely to recommend a brand.  

Continued on pg 7 ➤

1st response –14 minutes
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Finding and responding to positive 
comments allows us to show our 
appreciation and build brand advocates. 
This is a great opportunity to deepen  
our customer relationship. This happy 
Konica Minolta customer (shown on the 
right)  shared his experience with his 
entire social media network before he 
thanked us for our solution – creating a 
buzz and exposing us to potential new 
prospects.

Social media is a powerful tool not only 
for customer engagement, but also for 
driving customer satisfaction and loyalty. 
By listening and providing dynamic online brand experiences, we will continue to enrich our 
existing customer relationships.  Whether it’s the performance of a product, service or our brand 
reputation, staying in touch with customers is important to building our brand equity, loyalty and 
revenue.

If you’d like to know more about our customer experience philosophy, email 
cx@kmbs.konicaminolta.us.

Meet the Faces of Finance and Legal TV
Good news: we have chosen our new Finance and Legal TV hosts! Auditions were recently held 
at our Ramsey headquarters, and we cast Andrea Prendamano for Legal TV and Ed Joras for 
Education TV. Congratulations to both of them!

Andrea began her Konica Minolta consulting position in Creative Services in July. Her decade-
long career in NJ/NY professional theatre and the founding of her own theatrical business 
establish her as a great choice for this new and exciting role. Andrea is a graduate of the School 
of Visual Arts and enjoys British comedy, sports, dogs and “The Golden Girls.”

Ed joined Graphtech in 1991, which was then acquired by Konica Minolta and All Covered in 
2011. He has been with us for 24 years and is now the director of Education Technology for 
All Covered. This director is a great fit for the Education TV host because of his passion for our 
education programs and initiatives and his comfort with public speaking. He graduated from the 
University of Wisconsin and enjoys coaching high school soccer games, bowling and blogging 
about IMSA and Indycar.

New episodes will begin taping in early November, so stay tuned! To see our video series, visit 
our All Covered Youtube channel: https://www.youtube.com/user/AllCoveredInc

Initiatives Continued from pg 6

Ed Joras auditions with Stephanie Keer for 
EducationTV.

Andrea Prendamano auditions for LegalTV 
with Stephanie Keer standing in as the 
subject matter expert being interviewed.

Customer Spotlight:  
Lake County School District, 

Leadville, CO
When Lake County School 
District was receiving low grades 
in its technology systems and 
infrastructure, it needed a quick 
and effective solution. Building  
off of its relationship with  

us for its bizhub products, the district began working 
with All Covered to refresh its equipment and upgrade 
its IT systems and network infrastructure.

“The All Covered team demonstrated a commitment 
to our kids,” said Kate Bartlett, Director of Business 
Operations for the Lake County School District. 

Watch the video to learn more about the school 
district’s dramatic transformation,  
https://www.youtube.com/watch?v=t_nEfXvO7x4

New Offering: Salesforce Development
All Covered now provides Salesforce Design and 
Consulting Services. These services focus on taking 
Salesforce CRM and shaping this into a solution that 
addresses the specific needs of an organization. By 
working with customers to develop a strategy and 
then customizing and implementing their Salesforce 
solution, All Covered helps customers develop tailor-
made solutions that work tailor-made CRMs that work 
specifically for them.

Learn more about this new offering at http://www.
allcovered.com/application-services/salesforce-
development

By Derek Smith
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Innovation is All in the Family

What gets you excited? For us at the Business 
Innovation Center (BIC), we thrive on the opportunity 
to connect innovation to our Konica Minolta family. 
This past quarter, we brought in industry leaders 
and entrepreneurs to shake things up with summits 
and showcase events. While our activities were 
diverse, executives’ responses echoed one another: 
the BIC is unlike anything that has been done here 
before. 

Health Care Advisory Council

This past August, 10 healthcare industry experts 
and five Konica Minolta executives came together 
for a two-day retreat exploring opportunities in the 
healthcare industry. This think tank engaged in eye-
opening discussions on the topics of healthcare and 
our role in driving industry solutions. 

Our discussions resulted in the insight that patient 
engagement, interoperability and tele-health are 
areas in which we have “the potential to have a 
positive global impact,” according to Tom Taiko.

As we plan our second meeting, we hope to 
continue “[challenging] the Konica Minolta thinking,” 
as David Wiedman, Konica Minolta Medical Imaging 
President and COO, observed at the inaugural event. 

Check out mykonicaminolta.com blog “Engaging the 
Customer in Building New Business Lines,”  
by Ekta Sahasi.

The HAC team took time out for a group photo during their think tank in Utah.

what’s new?

Startup Showcase

Forty executives and sales leaders got a taste of 
what the workplace of the future looks like: on 
demand, consistent, quantified. At our BIC Silicon 
Valley office, startups demoed products designed 
to change the way we interact with our team, 
customers and physical space. 

The energy in the audience was unmistakable. 
From VPs to LC national managers, attendees 
felt this represented some of the “most exciting 
business offerings I have seen,” according to 
National Enterprise Account Manager Thomas 
Horan.

John Fahey, VP, Corporate Accounts, observed, “The 
BIC can expand and transform the relationship with 
our highest-value clients and position ourselves as 
technology partners to new customers in a way that 
has never been done before.”

You’re invited: 

Innovation Forum: With so many new 
technology advancements, it can seem 
overwhelming not only knowing the buzzwords, 
but actually understanding what they mean to you, 
the industry and the customer.

Our November webinar with Dr. Jonathan 
Reichental, award-winning CIO of the city of Palo 
Alto, CA, explored how leading public sector 
organizations harness the power of technology. 

Follow @km_bic on Twitter for the latest in 
innovation news

Email BICcomms@kmbs.konicaminolta.us to stay 
in the loop on team opportunities.

Talkin’ Cloud
As a result of their steady cloud revenue growth, 
All Covered was named for the fourth consecutive 
year as a top Talkin’ Cloud Top 100 Service Provider. 
According to Penton Media’s fifth annual Talkin’ 
Cloud report, these results are based on a study 
conducted from January to May 2015. All Covered 
was one of the few companies to be awarded and 
recognized on MSP mentor 501, a distinguished 
report identifying the world’s top 501 managed 
service providers (MSPs).

bizhub PRESS Ranking by ITL
In a quality and color comparison of competitors, 
our bizhub PRESS ranked first in an Image Test Labs 
comparison. 

ITL conducted many evaluations at commercial 
printing plants, concluding that 75 percent of our 
graded presses are in the top 10 percent, with the 
bizhub PRESS placing first for best printed color 
image.

Awards & Contracts

Acquisitions & 
Partnerships  
Continued from pg 5

Collaborating with CalPoly
We donated a bizhub C1100 PRESS, a bizhub C754e, 
FD-5BT Spectrodensitometer and EngageIT XMedia to 
California Polytechnic State University (CalPoly), to benefit 
the institution’s graphics communications program. 

Workflow Management with Solimar
In September, we expanded our workflow offerings 
through a strategic partnership with Solimar Systems, 
a leading developer of customer communication 
management and delivery solutions. This partnership 
will not only put our customers in better control of their 
business, but also provide them the tools to become a 
higher performing organization at a lower cost.

Adding IT Services Team to Canada 
Konica Minolta Business Solutions (Canada) Ltd. 
welcomed IT Weapons of Ontario, which will operate 
as a subsidiary company under its own name and 
current management team and whose 86 employees 
became part of Konica Minolta. 

By Celeste Henkelmann
By Meagan Murphy
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Planting Vegetables to Help End the Cycle 
of Poverty and Food Insecurity

Volunteers from Ramsey, NJ, worked with the 
non-profit MEVO this summer to plant and harvest 
organic vegetables to benefit families in need. 

Food pantries and soup kitchens across the U.S. 
are not always equipped to offer healthy, nutrient-
rich foods, leaving many of our community’s 
children consuming highly processed, low-cost 
options. Transportation challenges, extreme 
weather and bureaucratic hurdles mean that six-out 
-of-seven kids who need access to nutritious meals 
aren’t receiving it, especially during the summer 
vacation season. The hunger and malnutrition 
experienced during this time period can affect 
a child’s brain development, growth and future 
academic achievement.

Food insecurity is a complex social issue driven 
by poverty. The root causes of poverty are multi-
faceted, including lack of education and limited 

what’s new?

Corporate Citizenship
access to resources. Research shows that many 
parents in low-income families would like to provide 
their children with healthy meals, and believe in the 
benefits of eating nutritiously, but are struggling 
to do so. Healthy food is often one of the first 
things cut from a family’s budget when they are 
experiencing financial difficulties and faced with 
limited resources.

Thanks to the work of our volunteers, hundreds of 
pounds of fresh vegetables were donated to local 
families in need, along with information about how 
to “eat healthy on a budget.” 

Learn more about the project here.

Continued on pg 10 ➤

Janet Filipow harvests tomatoes. 

Ramsey employees Brandi Kitchell and Amelia Hill 
drill holes into logs to grow organic mushrooms.

Sharon Levine rakes vegetable beds. 

2015 Konica Minolta CSR Report Issued 

Konica Minolta, Inc. has released the 2015 Konica Minolta CSR Report. Issued annually, the report 
reflects how Konica Minolta is providing integrated and sustainable solutions to society. The report 
also shows how corporate citizenship is embedded in our company’s business model throughout our 
operations, global supply chain, and product development. 

Further discussed in this report are Konica Minolta’s commitment to a sustainable planet and progress 
toward the goals of our long-term environmental plan, EcoVision 2050. We have also made significant 
progress related to our Medium-Term Environmental Plan 2016 and the “Three Green Activities.” 

To request hard copies of the 2015 CSR Report, contact CSR@kmbs.konicaminolta.us.

The 2015 CSR Report was released during October.  
The Report discusses Konica Minolta’s Global CSR efforts.

By Allison Kern
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what’s new?

Corporate Citizenship
Continued from pg 9

For a complete list of launches, 
plus all the supporting collateral, 
please go to MyKonicaMinolta, click 
on Marketing > Direct Channel 
Marketing > Documents > Direct 
Bulletins. 

Product 
Launches
SOFTWARE
July

EngageIT Variable Data

EveryonePrint

All Covered’s Mobile Management Services

August

bizhub Marketplace Chameleon

September

WorkShare Connector for Dispatcher Phoenix

Solimar Chemistry Dashboard

SmartSearch by Square 9 Softworks

Dispatcher Phoenix Mobile App

Lantronix xPrintServer office mobile printing 
solution for Konica Minolta MFPs

October

Nuance Output Manager Version 4 

November 

HIPAA Compliant Consulting and Certification 
Services

HARDWARE
July

bizhub 287

bizhub 227

bizhub C368

bizhub C308

August

Watkiss PowerSquare 224

October

KIP800 Color Series Wide Format

November

PRO C754e

Helping Low-Income Students Succeed 
with the Back to School Program

On the first day of school, students are often given a 
list of school supplies they’ll need for the year. But at 
the start of every school year, millions of children can’t 
afford to purchase these essential items.

This summer, more than 25 of our offices across 
the country collected school supplies to benefit 
students in need. Thanks to your efforts, we were able 
to surpass our goal of collecting and distributing 7,000 
school supplies by collecting more than 8,100 items!

These efforts provided thousands of underserved 
students with the tools they need to succeed in 
school – allowing them a more positive academic 
experience and putting them on the path to future 
success.

Konica Minolta Named to the Dow Jones 
Sustainability World Index

Our company was named to the Dow Jones 
Sustainability World Index (DJSI World) for the 
fourth year in a row. We have also been named to 
the Dow Jones Sustainability Asia Pacific Index for 
the seventh consecutive year. 

Employees from the Dallas, TX, branch with their 
school donations.

Employees from the South Bay, CA office collected 
150 items for local students.

The DJSI World is the first global index to track the 
financial performance of the leading sustainabililty 
conscious companies worldwide. DJSI does so by 
assessing a company’s efforts from an economic, 
environmental and social perspective. In this year’s 
annual review of the world’s 2,500 companies, 
317 companies have been listed in the DJSI World, 
including Konica Minolta.

Corporate citizenship is an integral part of our 
corporate philosophy, “The Creation of New Value.” 
This recognition shows that we are committed to 
providing valuable solutions that make a positive 
contribution to society and our planet.  

See all of Konica Minolta’s awards to date here. 

The Fort Worth, TX office donated 250 school 
supplies to a local elementary school.

Learn More and Share
You can learn more, ask questions and share what you’re doing for the community 24/7 on the 
Citizenship Jam page. We want to know what you are doing to give back so we can share in future  
issues of Pages!
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people

We Want Your Stories
We want to hear about you. Do you or a colleague have an interesting 
hobby? Are you involved in a unique organization? Tell us your story 
and maybe we’ll feature you here. Contact communications@kmbs.
konicaminolta.us and give us the scoop!

Name: Max Gourley

Title: Business Development Manager

Tenure: 18 months
FAVORITE THING: High-performance driving events, 
traveling and firing for effect

DID YOU KNOW? Mighty Max has been serving in the 
National Guard for more than nine years. As a battalion 

fire direction control officer, he runs a team of six soldiers who control the fire 
direction operations for a battalion of 500 soldiers. Their responsibilities are to 
gather all necessary fire mission data, including location of the enemy, weather 
conditions, rotation of the Earth, etc. 

A graduate of the Valley Forge Military College officer candidate program, Max 
serves one weekend each month at the 3rd Battalion, 112th Field Artillery in 
Morristown, NJ, and two weeks of annual training in the summer. He’s developing 
new standard operating procedures for transforming tactical fire control for the 
digital age so that all devices – military-issued tablets, computers, etc. – can 
communicate seamlessly with each other.

Highlight of his service: “I was selected to be the general’s aide for one year 
for the 42nd Infantry Division, so I got be with the general and learn about what 
goes on at that level of operations.”
Why not serve in the military full time, Max? “I like the challenge of 
being required to hold down a full-time civilian position and still fulfill all of the 
responsibilities required of an active duty soldier.”
What Konica Minolta takeaways have helped your National Guard 
service? “I’ve learned how to build stronger interpersonal relationships with  
my teams so that we can work together more effectively both in the office and in 
the trenches.”

Employee Spotlight

Max Gourley (center) fires away.

Exploring Mind-Body
Connection with Yoga

Do You Know a Woman of Distinction?
To inspire us all, we are seeking nominations for Konica Minolta Women 
of Distinction. Please send your nominee’s name, title, location and a 
little background on how this person has made an impact on you and 
your team. Send nominations to:  
communications@kmbs.konicaminolta.us.

After sitting at our desks and in meetings all day, our bodies need the 
attention they deserve. This July, Corporate Communications Manager 
Karen Harris introduced a Step Forward-funded program that is the talk of 
the Ramsey office: corporate yoga.

“It’s essential to stay healthy, and yoga is a gentle, all-inclusive way to de-
stress, get stronger and form new connections,” said Harris, who is a certified 
yoga instructor and has even taken retreats to Bali to continue learning.

The weekly class incorporates poses that employees can implement into 
their daily lives, whether it’s at their desk, in their car at rush hour or while 
tending to the kids at home. Some poses include sun salutations, Warriors, 
supine tree and, one of the group’s favorites, pigeon. 

“Yoga has provided me the opportunity to meet coworkers in a relaxing, 
non-stressful setting,” said newcomer Staci Musco, LMS budget and 
project manager. “These classes allow me to see another side of my 
coworkers, and therefore form new, real connections.”

Another student, Product Marketing Manager Todd Smith, cannot say 
enough about this spiritual class. 

“I have found that practicing yoga is the perfect activity to revitalize my 
energy, achieve a great workout and bring my self-awareness into focus,” 
he said.

Brian Cupka, senior vice president of human resources and general 
counsel, said, “With the class being offered at the office, it makes it easy to 
get to. The yoga classes are another step toward maintaining one’s health.”

The sessions are held at 5:30 pm Wednesdays in the auditorium at 100 
Williams Drive. During warm weather, students clamored for another, 
outdoors class, so Monday yoga is on the lawn behind 101 Williams Drive 
when the weather permits. In fact, classes were held until mid-October! 
The fee class is only $5 per class. For more information, please contact 
Karen Harris at kharris@kmbs.konicaminolta.us 


