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Come to Work

people

By Tom Zanca

What do you get when you combine 53 children with colorful 
educational sessions, a fully stocked ice cream truck and a 
“Dream Printer”? One amazing day that those children won’t 
soon forget.
On Thursday, April 28, we held 
our first “Take Our Daughters 
and Sons to Work Day” at the 
Ramsey, NJ, headquarters 
to the delight of children and 
their employee parents. It 
wasn’t a day where they sat 
bored beside their parents 
in offices and cubicles. No, 
this event gave the boys and 
girls – ranging in age from 8 to 
18 – insight into the innovative 
solutions and services we 
provide and how it all works.  

Kay Du Fernandez, vice president, marketing, and Brian Cupka, senior vice 
president, general counsel and secretary, sponsored the event and gave opening 
remarks. But the highlight of the day was the children’s interaction with an 
exclusive Konica Minolta “Dream Printer,” which allowed them to express their 
career desire and see it magically come to pass in the form of a colorful caricature 
of themselves in that role.

President and CEO Rick Taylor welcomes  
children to his office.

(l. to r.) Bruce and Samantha Goldstein join  
Ava and Gregg Sollene at the ice cream truck.

Children fill backpacks for homeless veterans.

Izzy Sanchez and 
daughter Kiani Rose.

“It was such an honor to be part of an amazing team of volunteers to make our first 
annual ‘Take Our Daughters and Sons to Work Day’ a huge success,” said Dorothy 
Kalksma, project manager, marketing communications, who spearheaded the event. 
“We wanted to give all the children the opportunity to see where their parents go 
every day and what they do here. They were excited and their eyes were wide open 
seeing all that we have to offer. We can’t wait to start planning for next year.”

Children listen during a 
3D-print session.

Dorothy Kalksma and 
daughter Jacqueline.
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Natalie Fernandez 
engages with the 
“Dream Printer.”




